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BACKGROUND

Michigan must vaccinate 70% of residents age 16 years of age and older - about 5.6 million people - to reach herd immunity.
Recent polling has shown vaccine hesitancy steadily declining, however there is still some confusion about how and when someone
can receive the vaccine, and whether there will be enough supply for everyone.
Trusted, non-political voices are key in keeping demand high for vaccinations.

The messaging is based on extensive research of various demographic groups, and directly targeted to assuage the concerns shared
by residents who self-identified as ‘vaccine hesitant’.
We believe Michigan will soon shift to a position of supply exceeding demand.
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We are promoting the state’s vaccine campaign because we share the common goal of vaccinating the majority of Michiganders to
get us back 'to normal' and putting us on the path to economic recovery.

Our message of safety & efficacy about the vaccine in its initial stages is moving to education on when & where people can get their
doses.
The aim of our collective reach is to help Michiganders in every corner of the state identify a vaccine location and build peer-to-peer
excitement about getting vaccinated.
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TALKING POINTS

Everyone gets to choose
whether to take the vaccine.

Vaccines don't save lives,
vaccination does.

I plan to get/already received the

There are so many benefits to taking the

All three approved COVID-19

COVID-19 vaccine because it puts us
clearly on the path back to normalcy.

vaccine: returning to the freedoms we
enjoyed before the pandemic, keeping
each other safe, and preventing more
deaths.

vaccines have proven to be safe and
100% effective in preventing COVIDrelated hospitalization and death in
thousands of diverse clinical trial
participants.

I'm sharing information about how
to get the vaccine with you so that
you can choose to protect your
family, friends and coworkers.
The best COVID-19 vaccine is the
one you are able to get most easily.

Everyone should learn about the testing
and safety data behind the vaccine and
make the decision when and where to get
vaccinated.
If you're still unsure about the science,
check out fact- and science-based
resources online, or call your doctor's
office to find out what they think.

Developing this vaccine included
many phases of research,
development, and clinical trials on
tens of thousands of diverse
volunteers - none were hospitalized
or died.
The vaccines are up to 95% effective,
even more than the annual flu
vaccine, which is 40-60% effective.
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Vaccination is our path back to
normal life.
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SUGGESTED ACTIONS
INTERNAL COMMUNICATIONS

Identify employees who were vaccine
hesitant and changed their mind, who would
be willing to share their vaccination
experience with their colleagues.
Encourage employees to receive the vaccine
by empowering them to find verified sources
of information, such as Henry Ford Health
System, Spectrum Health, Blue Cross Blue
Shield, Meijer, UM Medicine.

As employees receive
vaccinations, encourage them to
send in a photo and a statement
for why they got it. Share the
testimonials in e-newsletters, or
send hard copies to the front
lines to post. Peer-to-peer
contact is vital.

Share helpful, current
information on how to register
at local vaccination sites.

Post photos or video on social
media of your leadership team
receiving their vaccinations.
Actions speak louder than
words.
Share throwback photos of
operations prior to the pandemic,
stating how excited the
organization is to get back to
'normal' life once herd immunity
is reached through vaccination.
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Share photos of company leadership
receiving their COVID-19 vaccines, with
notes explaining why each personally
chose to get the shot.

EXTERNAL
COMMUNICATIONS
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FROM BOARD MEMBERS
"We have yet to care for someone [in the hospital]
who is fully vaccinated.”

Tina Freese Decker, President & CEO, Spectrum Health
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“It takes endurance to get to this herd immunity. It
takes patience and vigilance, but I am hopeful that
this will be our last surge.”

"It’s up to all of us to help end this pandemic - please get vaccinated."
Jim Fitterling, Chairman & CEO, Dow
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THE CAMPAIGN

Social media
TV ads: Cable + Streaming
Posters + Print ads
Digital
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When you’re eligible to receive a vaccine,
go online to your local health
department website ...
Michigan.gov/COVIDvaccine

...or check out other vaccination sites such
as Meijer, your local hospital system or
local pharmacies.
Michigan.gov/COVIDvaccine

If you need assistance navigating the vaccine
scheduling process, call the COVID-19 hotline
at 888-535-6136 (press 1). Learn more at
Michigan.gov/COVIDvaccine
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THE CAMPAIGN

Social media
TV ads: Cable + Streaming
Posters + Print ads
Digital
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The journey of the COVID-19 vaccine
included many phases of research,
development, and clinical trials on
tens of thousands of volunteers. The
next step is yours. Discover the facts
at Michigan.gov/COVIDvaccine

The COVID-19 vaccine will help us get back
to the lives we love. Let’s spread facts, not
COVID. Learn about the vaccine at
Michigan.gov/COVIDvaccine

If you’re eligible to receive a COVID vaccine
and are on a waitlist, don’t ignore calls
from unfamiliar numbers. It may be a clinic
calling to schedule your vaccination –
don’t lose your spot! Learn more about
vaccines near you at
Michigan.gov/COVIDvaccine
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RESOURCES TO SHARE
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Safety of
COVID-19
Vaccines

Vaccine
FAQs

Nationwide
vaccine
finder

10 Facts
about
COVID-19
Vaccines

10 Myths
about the
COVID-19
Vaccine

Source: Michigan
Medicine

Source: Henry Ford
Health System

Source: CDC

What to
expect after
getting a
COVID-19
Vaccine
Source: CDC

Source: Michigan Dept.
of Health and Human
Services

Searches multiple
locations for a vaccine
appointment
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QUESTIONS?
CREATIVE ASSETS
AND AD CAMPAIGN :

BOARD MEMBER ACTIONS
OR SUGGESTIONS:
Anna Heaton, VP of Marketing &
Communications, Business Leaders for MI
AnnaH@BusinessLeadersforMichigan.com

DATA AND STATE
RESPONSE:
Gabe Rodriguez-Garriga, VP of Strategy
Gabe@BusinessLeadersforMichigan.com
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Ellyn Davidson, CEO of Brogan Partners
EDavidson@Brogan.com

